QO RYMAX

REWARDS THAT MOTIVATE. BRANDS THAT INSPIRE.




We are RYMAX

Rymax is the leading incentive and loyalty marketing provider of full-service solutions that motivate
and engage customers and employees by driving loyalty. We provide clients with a dedicated team,
technological resources, and aspirational merchandise from the most desired brands across all
categories. This is what makes us unigue - understanding the target audience and delivering the right
product mix with a program that delivers results.

We maximize business growth, engaging and motivating through branded rewards by delivering:

* An unmatched portfolio of rewards from today's most popular brands
* A customizable, proprietary online platform

* Rymax owned and operated direct fulfillment to the end user

* Dedicated in-house call center and support team

Aligning your brand with Rymax guarantees you exposure to new channels and sales in non-retail
markets without disrupting your current distribution. We work in partnership with you to strategically
manage channel representation and offer high-profile visibility to our high-profile clients.



, Including:

AIRLINE AUTOMOTIVE CREDIT CARDS

GAMING HOSPITALITY PHARMACEUTICAL



The Company We Keep
Rymax is proud to work with some of the world's market leaders across various business sectors. These companies entrust Rymax
to build their brands and develop stronger customer and employee relationships.
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Rymax is honored to actively participate in numerous industry associations,

AWARDS

CERTIFICATIONS

achieving certification and awards in the following areas:
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Our Footprint :

Rymax was created to bring true innovation to the incentive industry. Initially formed as a’

Manufacturers’ Rep Group and Fulfillment Company in 1995, our portfolio was c'ompri'sed of 1_2'brands

. and less than.'a dozen client accounts.

After 28 years in the market, we've chatec_i an unlimited portfolio i premier merchandise rewards with
today’s most sought-after brands. OQur brand partnerships and breadth of assortment are unmatched'in

thle' industry.

With offices in New Jeréey and Nevada and 'O\_/ér 200,000 square feet of dvvneq distribution/ful_fillrpe/nh-;
S Lot N

facilities, we provide dedicated service to our customers and accommodate the varying needs of ea_ch/

program. A state-of-the-art inventory 'management system updates our product catalogs in real-time. it

offers consumers live and direct access to the most sought-after rewards in the marketplace.

]

We work with our brand pa_r_tners'to create assortments of their beét—s,elling products and provide
~ forecasts to ensure availability-and accessibility to our end users. We host the prografn'slplat:fo'rms in- ' < i p e

house and can make updates to the p'roducft selections at the touch of a button.



The Rymax Rewards Collection
Rymax brand partners are a family of the most aspirational brands in the industry, spanning various consumer categories.
We work with hundreds of globally recognized brands. Here are just a few of our partners:
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Opportunities for Placement: Customer Loyalty Programs

75% of consumers today hold a loyalty or rewards membership. Guided by
Ryw experts, we build customized programs to maximize performance.
These programs include:

Points-based Programs— redeem immediately at set milestones or build up
points for higher valued rewards

Level-based Programs — offer awards that motivate participants to reach the
next level

Gift Card Programs — an easy, convenient way to provide instant rewards to
participants, can be personalized and reinforces the brand message

Product Giveaways — reward loyal customers and provide instant gratification.
Immediate fulfillment is guaranteed

Sweepstakes — add a fun component to build databases or add value to
consumer offers

Experiential & Celebrity Events — custom VIP experlences with relevant, tangible
rewards to create a memorable experience e




Customer Loyalty Program — United Airlines

For nearly 20 years, Rymax has partnered with United Airlines to provide a merchandise
component to United's award-winning loyalty program, MileagePlus.

Our comprehensive solution motivated members to earn more miles and spend with a curated
assortment of premium brand-name merchandise.

The result — a 171% increase in redemptions year over year.




Opportunities for Placement: Employee Rewards Programs

Recognizing and appreciating employees through the power of premium,
in-demand merchandise demonstrates how much an employer values
them. Rymax crafts merchandise reward programs that recognize
accomplishments and teamwork increase productivity, and show
appreciation. Program components can include:

Sales Incentives — reward top performers
Service Awards - recognize employees for their service and dedication

Appreciation Programs & Events — celebrating individual and team
milestones

Recruitment & Retention Strategies — attract and retain top talent and
decrease turnover through rewards

Wellness Programs — Encourage a healthy workforce and promote well-
being, reduce sick days, and boost productivity




Employee Rewards Program — Mary Kay Cosmetics

Since 2021, Rymax has partnered with Mary Kay Cosmetics to offer a recognition program
for their 70,000+ Independent Beauty Consultants.

Using Rymax's full-service solution, Mary Kay's points-based Star Consultant Program
motivates consultants to meet and/or exceed their annual sales goals.

The program, managed by Rymax reward experts, includes a customized redemption
platform with brand communication tools.

The result — impressed by the premium merchandise reward options, Mary Kay increased
their assortment from 18 merchandise options per quarter to 10,000+ per year.




How to get started
After over 25 years of building successful incentive programs for global brands, Rymax has a streamlined process to quickly
onboard new brands and is flexible within your seasonal strategy. Below are the primary stages and key steps:

Brand introduction:

* Align on distribution strategy and placement guidelines

* Review the product assortment, availability and pricing

* Understand the brand’s DNA, market, and consumer positioning

Planning and set-up:

« Complete any on-boarding paperwork including finalizing commercial terms and Dealer/Vendor Agreement

* Introduce brand contacts to our Purchasing Team and their dedicated Buyer

* Go over the terms of our partnership and provide the Buyer with assortment and setup information

* Announce the partnership internally to the Rymax Sales and Merchandising teams

* Begin launching agreed upon assortment into online programs and upcoming event placement for redemption

On-going process:

+ Identify Rymax incentive program placement and program-specific brand experience

+  Confirm assortment, product offering, and pricing

+  Work together on Marketing strategies within the channel to boost ROI

* Build necessary communication tools and provide ATS, opportunity buys and forecasts as we grow



forward

Paige Finlay
er of Vendor Relations
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